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Unit:SNT million
] 2010 ’ 2009 YOY
Amount % Amount 9% %

Net sales 53,205 96.8% 48,250 96.7% 10.3%
Other operating revenue 1,762 3.2% 1,671 3.3% 5.4%
Total operating revenue 54,967 100.0% 49,921 100.0% 10.1%
Gross profit 17,139 31.2% 15,879 31.8% 7.9%
Operating expenses (14,553) -26.5% (13,721) -27.5% 6.1%
Operating income 2,586 4.7% 2,158 4.3% 19.8%
Net non-operating income 996 1.8% 261 0.5% 281.6%
Income before income taxes 3,582 6.5% 2,419 4.8% 48.1%
Income tax expense 406 0.7% 469 09% -13.4%
Net Income 5.8% 3.9%

Earnings per share (pre-tax) (after tax) (pre-tax) (after tax)

Net income (unit:$NTD) 3.45 3.06 2.33 1.88
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2010 1H
Unit: SNT'm

Lifestyle Business

Restaurant

Cosmed Taiwan gn!
(100%) Stores: 315 =+==*
09’ Sales: 3,075 NI: 62

10’ Sales: 3,557 NI: 126

- (30%) Stores: 229
09’ Sales: 1,728 NI: 46

. U,
Starbucks Taiwan G&3

* T @ *
)

10’ Sales: 2,081 NI: 180

- (51%) Stores: 11
. 09’ Sales: 69 NI: -17

Afternoon Tea

10’ Sales: 109 NI: -10

MUJI Taiwan

(41%) Stores: 18
09’ Sales: 604 NI: 49
10’ Sales: 753 NI: 72

Hankyu Dept. Taiwan

(70%) Stores: 1
-SSR

09’ Sales: 812 NI: -170
10’ Sales: 776 NI: -170

CSC

| Mister Donut

> mister
> < Donut

(50%) Stores: 41
09’ Sales: 425 NI: -18
10’ Sales: 404 NI: 7

2 Cold Stone

(100%) Stores: 23
09’ Sales:125 NI: 0.2
10’ Sales: 208 NI: 20

E-Commerce

Books.com

MERRMEES

(50.03%)

09’ Sales: 1,394 NI: 63
‘I 10’ Sales: 1,854 NI: 98 I\
11
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2010 1H
Unit: SNT'm

Convenience Store
Shanghai 7-11

. (100%) Stores: 33 .
09’ Sales: 14 NI: -38
10’ Sales: 1,431 NI: -63

i

Drugstore

%Shenzhen Cosmed f"‘

: B

- (65%) Stores: 4 S,
09’ Sales: 60 NI: -47
10’ Sales: 25 NI: -13

CSC

Restaurant

Starbucks

- (30%) Stores: 180
09’ Sales: 1,440 NI: 109
10’ Sales: 1,544 NI: 140

- (51%) Stores: 4
. 09’ Sales: 15 NI: -40

Afternoon Tea

10’ Sales: 28 NI: -21

Mister Donut
(50%) Stores: 9
09’ Sales: 49 NI: -20
10’ Sales: 46 NI: -26

> mister
> < Donut

2 Cold Stone

(100%) Stores: 42
09’ Sales:153 NI: -46
10’ Sales: 200 NI: -26

Supermarket & Hypermarket

Sichuan Uni-mart

(100%) Stores: 4
09’ Sales: 581 NI: -7
10’ Sales: 584 NI: 0.4

. Shandong Uni-mart
Hypermarket MIZEACSTN

| (55%) Stores: 133
09’ Sales: 2,556 NI: 69
10’ Sales: 2,620 NI: 92

uni
mart |

$—EE

Supermarket
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4 160
161.19 4140 R | B REF
3081 1'% 7-Eleven 447 43.48%
- 110 | Mercury 0
§4.27 le | Self-serve 281 | 21.92%
7 1 60 Ministop 281 27.33%
{ 40 San Miguel 0
| 20 Food Shop 13 1.26%
20.14
13.76 ! Total 1028 | 100.00%
-2.04
2004 2005 2006 2007 2008 2009 2010H1 =
||:| Total Store Net Income
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